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The book is divided into four parts. The chapters within each part build on each
other, but the parts can be read and taught in any order.

The parts proceed from the micro to the macro. Part | starts within your own
brain and how it perceives data. Part Il focuses on how to optimize an individual
graph. Part lll moves out to the structure and organization of an effective com-
munication. Finally, Part IV ends with strategies to present data well and deal
with the ultimate complexity: other people’s responses.
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