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multinationals, 34
in contractual transfer, 104-105
and joint ventures, 108
Import controls, 37. See also Quotas
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need to maintain, 156
in technology adaptation, 20-22, 29-30,
42-43
INTAL (Instituto para la Integracion de
America Latina), 6, 11, 147, 149, 163
Internalization. See Foreign direct
investment
International agreements, 152
International Finance Corporation, 84,
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political appeal of, 139
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Local conditions, 43
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salaries of, 32-33
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offshore, 54-57, 73-76, 140-141,
158-159
small-scale, 20, 22-25, 29-30, 53, 138,
141
values added by, 5
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and offshore production, 54-57,
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Marketing skills, 49-50
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arrangements)
foreign-investment defense of, 16-17,
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ethnic ties in, 78-83, 87, 88-89
and labor costs, 76-77
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transportation costs lowered, 77
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motivation of, 68, 70
ownership patterns of, 110-111
pricing by, 63-64
skill transfer by, 101
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future prospects for, 155-161
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questions on, 3
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transnational integration by, 35-36
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Multinationals, U.S.
investment by, 1
and locally shared ownership, 108, 111
marketing by, 14-15, 49

Nattakottai Chettyar Association, 117
Neoclassical economics, 13
“New multinationals,” 9
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See also Developing countries
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future prospects for, 159-160
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Nyerere, Julius, 137
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Offshore production
future of, 158-159
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and trade restrictions, 73-76
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and flexibility, 28
invitation to, 150
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marketing strategy in, 58, 59
motivations in, 68, 71, 76, 77
R&D levels in, 46
Philippines Export Processing Zone, 57
Policy. See Government policy
Price
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and host-government attitude, 139
market access through, 51, 52, 58-59,
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Production. See Manufacturing
Profit remissions, 140
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and Latin American trade, 88
and local-resource use, 37
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future of, 160
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Philippines levels of, 46
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Security and secrecy
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and advanced-country aid, 152
Third World multinationals as, 4-6, 147
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