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Quasi-random browsing, 177
Question negotiation, 20
Questionnaire, 240–241

Random browsing, 177
Randomness, 177, 221

Recall, 206
Recognition, 206
Recreational browsing, 179, 193–195, 213,

222, 293–294
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on access to information; Limitations and
constraints on access to information

Social/structural motives for browsing,
199–200

Social networks
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Travel as influence/constraint, 107

Undirected browsing, 177, 179
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Unsuccessful browsing, 292–293
User focus, 25–27, 85–86
Users
categories of, 38
importance of access vs. quality of infor-
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