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in browsing information case study, 263—
266
in browsing information framework, 258
compared to browsing, 177-178
Nondimensional learning, 208
Nonusers in accessing information study,
166-167

Object

as dimension in research literature, 215

and goal, 289

in framework for theory of browsing infor-
mation, 224-225, 228-230, 252-254,
256-257, 262

as influence on browsing information,
180-181, 195

and surrogates, 181, 195, 228-230
vagueness of, 290, 302
Observe browsing, 217-218
Online library catalog (OPAC), 184, 189-
191, 209-210
browsing information case study setting,
240, 270-272
OPAC. See Online library catalog
OPAC:s project, 238
Opportunistic browsing, 269-270
Organization of information, 192,
181-182, 208, 215, 309-310
Organizational communication
and access to information, 88-90
information models of, 31
and outcomes, 62-63
research literature in, 88-90, 163
Organizational information, 62-63
Organizational research, 200-205
Orientation, 207-208
Outcomes
in accessing information case studies, 119,
159
in browsing information case study,
292-294
evaluation as, 119, 159
facet (see Outcomes facet)
as factor in accessing information case
study, 132
in information retrieval evaluation, 62
and motivation in browsing information,
221
as perceived by study participants, 155
as product and process, 62
Outcomes facet, 62-64, 159
in accessing information case studies, 119,
159
Outsiders and access to information, 4-6,
27-28

Panopticon, 31-32, 66, 89

Partially successful browsing, 293

Participants in browsing information case
study, 239-240

Passive searching, 226-227, 228

Path-related browsing, 223-224, 230

Pathway knowledge, 225
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Perception, 206-207
Periodicals, 278-281
Personal information infrastructure, 68—69
Phenomenological motives in browsing
information, 200
Physical influences/constraints. See
Influences on access to information;
Limitations and constraints on access to
information
Physical information objects, 250, 255
Pilot study on access to information, 97-98
Planning, 227-228
Political influences/constraints. See
Influences on access to information;
Limitations and constraints on access to
information
Political power, 82-83
Political rights, 54-55, 90, 158 (see also
Citizenship)
Predictive browsing, 177, 179
Preparatory browsing, 282-284
Privacy
and access to information, 32
concerns, 87, 89
in information society, 87
rights, 55, 158
Product interest, 194-195
Project Intrex, 174
Prototypical browsing, 256
Psychological motives for browsing,
198-199
Public Electronic Network Project (PEN),
66
Purpose
in browsing information, 178, 181, 200,
228, 304
in browsing information framework,
258-262, 263-266, 296
in scanning, 202, 258-259

Quasi-random browsing, 177
Question negotiation, 20
Questionnaire, 240-241

Random browsing, 177
Randomness, 177, 221
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Recall, 206
Recognition, 206
Recreational browsing, 179, 193-195, 213,
222,293-294
Refined framework for browsing informa-
tion, 294-297
Relevance, 24-25, 190
Representation. See Surrogate and object
Research literatures on accessing information
economics of information, 90, 163-164
framework drawn from, 92-95
information science, 86-87, 163
library studies, 85-86, 163
mass communication, 88, 163
organizational communication, 88-90, 163
summary of, 92-95
Research literatures on browsing information
architectural design, 205-210
audience research, 196-200
consumer research, 193-196
end-user computing and information
science, 182-193
environmental planning, 205-210
environmental scanning, 200-203
informal communication, 203-205
library studies, 174-182
organizational research, 200-205
Resources in framework for theory of
browsing information
content as, 230
contextual factors of, 230
defined, 242, 250-251, 255-256
display and, 231-232
distinction between, 228
feedback as, 233-236
focus of, 228
form of, 228, 291-292
information as, 251, 255
logical information objects as, 250, 2535,
279
meta-information as, 250
objects as, 228-230
organization/structure of, 232-236, 269
organizational arrangement of, 232-233,
269
paths as, 230
physical information objects as, 250
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Resources in framework for theory of
browsing information (cont.)
physical proximity of, 233
structure of, 230, 232-236
surrogates as, 228-230
Responses to interviews. See Interview
results in accessing information follow-up
study; Interview results in accessing infor-
mation main study; Interview results in
browsing information study
Result manipulation browsing, 184
Results of browsing information
in consumer research, 196
disorientation as, 192-193
finding and learning as, 192
incidental learning as, 189
information overload as, 193
modification of information requirements
as, 182
serendipitous findings as, 182
Rights. See Political rights; Citizenship
Rutgers University, 238

Sampling, 219-220, 250
Scanning

attributes of, 291

browsing information case study, 242,
247, 249-250, 254

and browsing information framework,
201, 217-220, 228, 254, 262, 290-292

as dimension of browsing, 178, 180, 194,
196-198, 254

and display, 231-232

environmental, 200-203

in environmental planning, 206

executive scanning, 201

exploratory scanning, 219

as glancing, 218-219

and goals of user, 223-224

and interface, 231-232

layers of, 218

linear scanning, 217

movement as characteristic of, 220-221

as multi-purpose activity, 226-227

as multi-sensory activity, 218-219

nonpurposeful, 221

as organizational browsing, 202

and purpose, 258-262, 263-266
sampling (see Sampling)
and selecting, 273-276
selective scanning, 217
and situation of browser, 228
and situational browsing, 266-269
television viewing as, 220
types of, 201, 250, 291
Search browsing, 179
Searching. See Information searching
Search logs, 101
Search strategies, 11, 60-62, 173-174, 184,
285
Selecting, 250, 273-276, 290
Semi-directed browsing, 177, 179
Sense-making, 25, 35, 50, 60, 85, 98-99
Serendipitous communication, 203
Serendipity browsing, 179, 197, 203
Shelf browsing, 190
Sightseeing, 206
Simultaneous perception, 206-207
Situation, 228
Situational browsing, 266-269
Situation facet, 58-60, 159
in accessing information case study, 117-
118, 130, 139-140
Social browsing, 203-205, 210
Social influences/constraints. See Influences
on access to information; Limitations and
constraints on access to information
Social/structural motives for browsing,
199-200
Social networks
and access to information, 79-82
in accessing information case study, 130,
140, 147
and informal communication, 203
Socialization, 78
Sources of information, 33-35, 61
Spatial influences on browsing information,
208-210
Specific browsing, 176
Specificity, 262, 263-266, 290
Strategies, 11, 60-62, 173-174, 184, 285
Strategies facet, 60-62, 159
in accessing information case study,
118-119, 129-131, 140
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Structural influences in browsing informa- Virtual library, 310

tion, 199-200, 208 Visual library, 192
Structure-related browsing, 223-224, 230 Visual-based systems, 192
Subject browsing, 190-191, 257 Visual communication, 205-206
Support agency, 135-136 Voice as metaphor, 140, 154-155
Surrogate and object, 228-230
Systematic browsing, 270-272 Wayfinding, 205, 208-210, 230

Window-shopping, 193

Taxonomy of accessing information. See World Wide Web, 300, 307-309

Framework for theory of accessing

information

Taxonomy of browsing information, 254-
258. See also Framework for theory of
browsing information
Technology. See Information technology
Teleshopping, 195, 311
Television
as access to information, 49
and browsing information, 196-200, 308
as scanning activity, 220

Term selection browsing, 184

Time
as cost of browsing information, 236
as cost of accessing information, 77, 145
and effect on information, 56-58
timeliness, 107

Topics for research in accessing information
case study, 117-125, 151

Travel as influence/constraint, 107

Undirected browsing, 177, 179

Universal service, 23

Unsuccessful browsing, 292-293

User focus, 25-27, 85-86

Users
categories of, 38
importance of access vs. quality of infor-

mation, 68

and information system design, 300-301
and libraries, 238-239, 243
matching information systems with, 73-74
skill with information systems, 73-74
strategy development of, 60-62

Vagueness, 290, 302
Value, 77-78, 90, 175
Videotex, 192, 195
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